
Ferrari Trento Takes Top Spot in Global Wine Brand  
Power Index Ratings by Wine Intelligence

Ferrari Trento has been crowned Italy’s strongest wine brand by Wine Intelligence, the 
British market research and consultancy company specializing in the world of wine. The 
company has published a study named Italy Wine Landscape 2020, conducted in March 
2020 among regular consumers of wine.

Within this wide-ranging report, a section is devoted to the strength of the various brands: 
the “Global Wine Brand Power Index”. Ferrari came out top in Italy, with 100 points in terms 
of “Brand Awareness”, 98 in the “Brand Purchase Index”, which measures frequency 
and intention in purchasing, and 99 in the “Connection Index”, the degree of connection 
with consumers, evaluated according to their affinity with the values of the brand  and 
their likelihood of recommending it.

Pierpaolo Penco, Italy Country Manager for Wine Intelligence, commented: “Ferrari ranks 
notably higher than all the other brands, always performing in the top three as regards all 
the indicators of brand health.”

Matteo Lunelli, President of Ferrari Trento, added: “This result makes us extremely proud 
and it encourages us to remain faithful to our philosophy, which has always focused on 
excellence, respect for the terroir, and promotion of the Italian Art of Living”.
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